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Overview

LIC wanted to create generate quality leads for new adyvisors who joined LIC. We were
having the main objective of Quality Lead Generation among the targeted audience.

The below mentioned campaign case studies with Facebook ads copies/posts data will
provide you understanding of the campaign Structure & performance in terms of Conversion,
Cost per conversion, ads and Post Content efc.

Facebook Ads Copies:

The ads have been custom designed as per the client requirement there were no free image
used while designing the ads. The complete view as follows:

Desktop Mews Feed ™ 3 of 11 < | >

E Dare2Dream Life Insurance Recruitment e Like Page

Become LIC Insurance Agent & Generate additional income source.
We have been in the field of selling Life Insurance for more than 20 years.

Apply for Life Insurance agent-ship... Ses More

Become Life insurance

Call Us On: DRAZZ0IENS
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Benefits. Rewarding Career Grab Opportunity with your O
Contact Us Hands
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Mobile News Feed *

Dare2Dream Life Insurance L e
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Sponsored

Become Life Insurance Agent in Puna.
(Generate Additional Income Source. Apply for
Life Insurance agent.

Call Us On: 09822038948
#insurance #LICagent #ifelnsurance
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Become Life Insurance

Agent in Pune

hitp:/hwenw joiniifeinsurancepune.c...

Learn More
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Campaign Challenges:

Getting suspect is easy but generating quality prospects are quite difficult through online
marketing campaigns, it fakes time and patience. And most of the clients are not aware
about the same. Somehow, they develop a notion that if advertising is going on then they
should get the immediate and quality leads.
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Campaign Performance Results:

We have run the three type of campaign such as: Link Click, Leads Form, Welbsite
Conversions, to get the best performance out of the campaign.
You can view the actual performance of Facebook Marketing Campaign yourself as follows:

Conversion Performance Results:
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Brand Awareness & Engagement Performance:
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Prefer the Phone?

+91 020 41315176
+91 020 65001177

Or Trusty Email

sales@vidushiinfotech.com

Vidushi Infotech

Cerebrum IT Park
Unit No- 3A

Building B3, 2" Floor
Kalyani Nagar
Pune-411014

Maharashtra India

FREE CONSULTATION: 020 41315176
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